
JAIME BOTELLO              	 
                                                  				    				(323) 371-0265                  	
Jaime.Botello@me.com 		
SKILLS	
CORE LEADERSHIP CAPABILITIES 
Corporate Reputation | Crisis & Issues Management | Executive Counsel | Enterprise Communications | Stakeholder Engagement | Communications Strategy | Organizational Transformation | Communications Measurement | AI-Enabled Communications | Team Leadership 

TECHNOLOGY & ANALYTICS 
ChatGPT | Codex | Claude | Copilot | Gemini | GitHub | Cloudflare | Supabase | Sprinklr | Hootsuite | Microsoft365 | SharePoint 

Portfolio: Jaime Botello 

PROFESSIONAL SUMMARY
Corporate communications leader with 20 years of experience advising executives and leading enterprise communications across healthcare, biotechnology, technology and consumer organizations. Expertise spanning corporate reputation, crisis and issues management, executive communications, stakeholder engagement, communications strategy and organizational transformation. Proven ability to build enterprise communications frameworks, governance, measurement systems and AI-enabled workflows that strengthen decision-making, organizational effectiveness and corporate reputation.


PROFESSIONAL EXPERIENCE       
Amgen   				          Thousand Oaks, CA	      			               April 2025 – Present    
Senior Manager, Corporate Affairs R&D  
· Advise senior R&D leaders on strategic communications, executive messaging, thought leadership, earned media and employee engagement, including developing executive responses to media inquiries and preparing leaders for external communications opportunities.
· Developed and executed the 2026 LinkedIn strategy for Amgen’s VP of Research, leading editorial planning and creating video, long-form and organic content that increased impressions 100% YoY versus 2025, generated 90K+ video views YTD, added 500+ followers and improved engagement rate by 2+ percentage points. 
· Created and launched Amgen R&D’s first structured executive thought leadership program, establishing a scalable model for 6–7 senior leaders that combines individualized LinkedIn strategies, tailored best-practice guides, an AI-enabled content tool and ongoing coaching to strengthen executive visibility and thought leadership.
· Led an integrated DNA Day storytelling campaign that generated 120K+ impressions, 35K+ video views and 3K+ engagements with a 2.5%+ engagement rate; the campaign video was subsequently featured by the LinkedIn News team as an example of effective executive communications during a training session for communications professionals across multiple industries.
· Established a repeatable, AI-enabled framework for integrated R&D communications, using key scientific initiatives to standardize the planning, creation and activation of multimedia storytelling across executive, digital, social and internal channels.
· Help lead adoption of AI-enabled communications practices, including ChatGPT, Work and Codex, developing practical workflows and use cases that improve research, strategic planning, content development, executive communications and team efficiency.
· Lead cross-functional teams, agencies and vendors while developing communications frameworks, SOPs, measurement systems and dashboards that strengthen planning, governance and execution, using performance insights to optimize communications strategy and effectiveness.







Kaiser Permanente				Los Angeles, CA	      			September 2024 - April 2025   
Communications Lead 
· Led and coached a team of communications professionals while serving as a trusted advisor to business leaders on strategic communications, executive messaging and stakeholder engagement. 
· Developed and executed multi-channel communications strategies supporting enterprise priorities, including leadership communications, executive town halls, employee engagement initiatives and enterprise-wide programs. 
· Served as Public Information Officer (PIO) for Kaiser Permanente’s Baldwin Park service area during high-profile issues and crisis situations, including the 2025 Palisades fires, a 2024 union work stoppage and a medical center power outage, advising leaders, managing media inquiries and coordinating timely communications across internal and external stakeholders. 
· Led communications and activation strategy for Kaiser Permanente’s Chinese Lunar New Year sponsorship, partnering with senior leaders and cross-functional teams to align strategic direction and communications objectives while overseeing event activation, earned media outreach and social content; generated 150K+ social impressions, a 2.5%+ engagement rate and multiple local media placements. 
· Established measurement frameworks and reporting systems to evaluate communications effectiveness, identify engagement trends and inform continuous improvement.

FRASER COMMUNICATIONS 			Los Angeles, CA	      			November 2021 - October 2023  
Director – Los Angeles Department of Public Health 
· Developed and executed proactive media strategies supporting Los Angeles Department of Public Health priorities, including COVID-19 response, community and sector outreach, translating complex public health information and data into clear, actionable communications. 
· Managed inbound media requests and proactive outreach, coordinating responses with subject-matter experts while cultivating relationships with national, regional, local and healthcare trade reporters, editors and producers. 
· Analyzed complex health data to develop compelling earned and social media content, contributing to a 30% increase in top-tier media coverage and more than 50% growth in social media engagement. 
· Established KPI tracking and analysis processes to measure communications performance and use audience and media insights to inform PR, social media and proactive storytelling strategies. 
· Prepared LADPH experts and spokespeople for media interviews, developing briefing materials, providing media training and advising on messaging for complex and high-profile public health issues. 
· Developed and managed an editorial calendar to identify timely storytelling opportunities and drive proactive media outreach around public health priorities across Los Angeles County.

HEALTH NET OF CALIFORNIA 			Woodland Hills, CA	      		April 2019 - November 2021 
Senior Manager – Internal/External Communications, Social Media and Community Relations   
· Led and developed a high-performing communications team while overseeing three agency partners and multiple contractors supporting statewide communications initiatives.
· Directed integrated communications strategies spanning media relations, executive communications, internal communications, social media, community engagement, and digital content development across California.
· Managed annual communications planning, resource allocation, team priorities, and performance management activities to support business growth, brand reputation, and stakeholder engagement objectives.
· Partnered with executive leadership to develop strategic messaging, thought leadership initiatives, crisis communications plans, and executive visibility programs.
· Led cross-functional communications efforts that contributed to a 200% increase in positive media coverage and significant improvements in customer perception across more than 30 California counties.
· Oversaw crisis communications planning and response activities, advising executives and spokespeople on media strategy, issues management, and reputation protection.
· Established enterprise measurement and reporting processes to evaluate earned media, social media, thought leadership, and digital engagement performance.
· Managed agency relationships, vendor partnerships, budgets, and communications resources to ensure successful execution of statewide campaigns and initiatives.

ADDITIONAL EXECUTIVE COMMUNICATIONS & AGENCY LEADERSHIP EXPERIENCE  
· 2009 – 2013: WEBER SHANDWICK/THE AXIS AGENCY (Account Supervisor) 				 
· 2013 -2016: PORTER NOVELLI PR (Account Director) 
· 2016 -2019: OGILVY PR (Senior Account Director) 

· Progressed through increasingly senior communications leadership roles, partnering with Fortune 500 clients across healthcare, consumer packaged goods, automotive, gaming, restaurants, entertainment, and corporate sectors.
· Developed and executed integrated communications strategies spanning media relations, executive communications, social media, thought leadership, influencer engagement, and product launches.
· Advised senior clients on messaging, reputation management, crisis communications, and strategic media engagement.
· Managed cross-functional teams, agency partners, client relationships, budgets, and communications programs from planning through execution.
· Built relationships with national, regional, and trade media while securing high-impact earned media coverage and increasing brand visibility.
· Led content development across executive messaging, press materials, speeches, Q&As, social media, and digital communications.






EDUCATION	    
California State University Dominguez Hills     		Carson, CA		                		1999-2005	         
· B.A. in Kinesiology, Minor in Marketing 
· Activities:  CSUDH Athletic Training Club; CSUDH Marketing Association; Los Angeles Clippers intern 
Non-Amgen

Non-Amgen


